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PSB Plays Role in Shaping Singapore Identity and Furthering Social
Interests

PSB VISION:
quality, engaging and
informative

PSB MISSION:
Inform, educate and engage Singaporeans
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FTA TV Key PSB Platform with Over 4,000 Hours of Funded PSB A Year

sAbout 10% of total transmission hours across the 7 FTA TV channels comprise funded PSB
"FTA Radio supplements PSB provision; recent introduction of PSB online

PSB CONTENT IN SINGAPORE

* Singapore’s Four Languages *Emphasis on Local PSB Content

=Online Platforms
"Independent
Producers

sNational FTA Radio
Broadcaster
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Collectively, More Than 90% of the Population Aged 4+ me
Watched Original PSB TV Productions in the Past Year
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Source: MediaCorp (refers to funded PSB only in Apr 2010 to Mar 2011)
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Introduction of PSB Online To Extend Reach me

= Moderate but growing response: over 700,000 views for web-only videos
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=Catch-Up of
TV episodes
online
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Today’s Media Landscape - Challenge of Keeping PSB and the
Singapore Voice Relevant

Over 4, 5 OO TV Channels** and
Over 340 Channels by

o @
local operators in Singapore B I I I I O n S
of Videos Clips

over Internet

M=DIACORP

*FTA, Cable TV and IPTV Channels*
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Audience Fragmentation mda
— Reach of Local Media Declining Since Mid 2000s
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Source: Nielsen Media Singapore: 40th Anniversary Report 7N TR E e
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Singapore Youths Spend More Time Watching Online Videos me

sAbout 15 hours a month compared to Internet audience average of 10.5 hour

Demographic Breakdown of Video Viewers*
Total Audience Singapore, Age 15+ (April 2010)
Total Internet

% Composition | Minutes per | Videos per | Minutes

Unique Viewers Viewer Viewer | per Video
Total Audience 100.0 631.9 130.0 4.9
Persons: 15-24 21.7 910.4 192.1 4.7
Persons: 25-34 24.6 5447 103.4 5.3
Persons: 35-44 26.2 473.4 102.5 4.6
Persons: 45-54 18.5 601.6 118.9 5.1
Persons: 55+ 9.0 720.0 155.8 4.6

*Based on home and work locations and excludes visitation from public computers such as Internet
cafes or access from mobile phones or PDAs.

Source: www.comScore.com (comScore Video Metrix, figures in April 2010) N
.
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Turning Challenges to Opportunities — Riding the ngg
Digital Wave

8 M=DIACORF

NGNBN, Digital
Transmission as
enablers
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Source:
Info-Communications Development Authority (IDA) of Singapore 2010 Survey
IDA 2011 Data from Operators
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Leverage New Technologies but Emphasis on the Fundamentals me
of Effective PSB Delivery

Effective PSB

De||Very Strong

‘Sticky’ Local Production

Talents in Sync
with Target
Audience’s

\/ Taste
O

Enablers: strategic industry-government partnerships,
talent/content development resources, technology 10

Broadcast
Platforms

© Media Development Authority Singapore



mda

Mechs Deveroprmens Acthor ey
Smgapore

Thank You

© Media Development Authority Singapore



