Broadcasting beyond TV
Strategic Response of KBS
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Role of public TV In the digital age

r The advent of smart media throws..
I challenges and opportunities

7 The public broadcaster should..
I play a crucial role in the digital age
I be at the forefront of reducing digital divide
I set up an efficient disaster broadcasting system
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Strategic approaches of KBS

~ More channel and high-quality contents
I Multi-channel service

7 More information and interactivity
I Two-way service : TV + internet

7 More media devices and connectivity
I Multi-platform service
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Free digital terrestrial service
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Hybrid and interactive service

Hybrid TV Service

Advanced EPG, VOD, Information service
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N-screen media service
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